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Figur 2. Utvikling i totalt verdisalg for original versjon og de to ulike FOP variantene; Nakkehull

Figur 1. Prosent forskjell i totalt volumsalg for FG for original versjon og de to ulike FOP varian- og grétt ikon. Totalt verdisalg er oppgitt som kr per million.

tene; Nokkehull og gratt ikon.
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Multimedia marketing campain with the slogan "Health to the people".

Collaboration with celebrity chef Tina Nordstrgm with multimedia

campains focusing on healthy eating.

"Health lottery"
for loyalty
program
members giving
money back for
shopping
baskets
containing FVs.

Rebuilding and moved FVs section in all stores to become first section in store. Increased floor space of FVs

14% discount on organic FVs.

Lanch of loyalty
program called
KIWI-pluss Increasing discount for loyalty program
g1vIng users members to 15% bonus on FVs.
7,5% bonus on
FVs.

Introduction of nine new portioned cups (150-200 grams) with
grapes, sugar pes, bits of pineapple, bits of mixed fruits,
blueberries, cherry tomatoes, small cucumber and small paprika.

Placement of "on the go" FVs at store checkout as portioned FVs,
banana, apple, and snack-carrots.
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Nudging kan bidra til a utjevne sosiale

forskjeller i kosthold
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Fig. 5. Development in like-for-like FVs volume sales from
2012 to 2020, with 2012 as the base year.
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Fig. 7. Like-for-like FVs volume sales per inhabitant in the
different counties from 2012 to 2020.
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- under arbeid

Prisjustering som nudge for gkt total volun

- Druer totalt: +15 tonn = 35% volumvekst mot uke f@r hvor

vi kun hadde 500g druer pa kampanje

- Rade druer oppnadde uendret volum og ikke pavirket av an vare til
| Kampanjen

Uke 37-39 2024
Total gkning i volumsalg frukt 14% (mot 2023 i tilsvarende 3 uker
med kampanje pa 1kg druer i tillegg til 500g druer)
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Innsikt undersgkelse Trumt kunder

- 27% onsker a spise mer FG
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Se hele oversikten

e Gronnsaker, frukt og bazer 29% /27,55 kg

e Meieriprodukter 23% /21,88 kg
e Kornvarer og potet 18% /17,04 kg
Annet 30% / 28,48 kg
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For a skape endring av helseatferd ma vi
jobbe kunnskapsbasert!
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